
R B C  Welcome
■

Welcome to the 2013 RBC Heritage.W e are excited to celebrate the 45th anniversary of thetournament. R B C  along with our partners the HeritageClassic Foundation, Boeing, the P G A  T o u R  and many other sponsors, are proud to provide an entertaining and memorable event for everyone to enjoy.From the cannon firing to start the tournament, to thepresentation of the Sir William Innes trophy, from the plaidjackets, to the iconic Harbour Town lighthouse, the R B CHeritage is steeped in  tradition and celebrations that makethis tournament a favorite for players and fans alike. We hope you have the chance to interact with your golf heroes, enjoy walking along the beautiful grounds and take home someterrific memories in the process.To mark this year's milestone celebration, we have gathereda strong field of P G A  T o u R  professionals including 2011champion Brandt Snedeker, Luke Donald, Graeme McDowell, M att Kuchar, 2012 British op en  champion Ernie Els and Jim Furyk, the 2010 Heritage Champion to name just a few.In addition to watching the world's top golfers hit amazing drives, overcome difficult shots and sink impossible putts, we encourage you to check out the R B C  Fan Experience and participate in some of the interactive activities located within the Heritage Lawn area.The R B C  Heritage is more than just a golf tournament. Weknow how instrumental it is in supporting the local economy as well as raising funds for community programs and charities in the region, and we want to thank you, our patrons, for your continued support and enthusiasm. It goes without saying that the tournament would not be possible without the unwavering support and commitment of South Carolina Governor Nikki Haley and Hilton Head Mayor Drew Laughlin.o n  behalf of the 80,000 R B C  employees around the world, we hope you enjoy this week's activities as you watch some of the best players in the world compete for this great championship.

Gordon Nixon
President and Chief Executive officer, 
RBC
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Dear Friends,o n  behalf of the people of South Carolina, Michael and I are pleased to welcome you to the R B C  Heritage Presented by Boeing at the Harbour Town G olf Links.W ith a golf history spanning over 225 years, the Palmetto State has long established itself as the golf capital of the South. Today, South Carolina boasts over 380 public courses statewide, a testament to our continuing golf legacy. o n e  of the greatest driving forces behind this rich legacy, and our success as a premier golf destination, is the R B C  Heritage Presented by Boeing.Since 1969, the Heritage G olf Tournament has had a tremendous impact on tourism in South Carolina, bringing in over a hundred thousand spectators to the Hilton Head area each year. A s its fan base has grown, so has its media coverage, reaching millions of households all over the world.In addition to its profound impact on tourism, the R B C  Heritage Tournament has also proven itself as an invaluable networking venue for local, national, and international business leaders. The natural beauty of the Lowcountry, our famed Southern hospitality, and the excitement of watching the P G A  T o u R 's  finest compete come together to create an ideal setting and unique opportunity for hosting business prospects and building new business relationships.Whether you are here with family, friends, or business colleagues, I  am confident that you will quickly discover why South Carolina is a great place to live, work, and play. The R B C  Heritage Tournament is a prime example of why every day is a 
Great Day in South Carolina.  G od bless.
M y very best,

Nikki R .  HaleyGovernorState of South Carolina
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T h e Town of Hilton Head  
Island Welcomes You

Dear Friends of the RBC Heritage,

Greetings, and welcome to Hilton Head Island! I am honored 
to have you as our guests and equally honored to play host to 
one of the greatest traditions and most prestigious tournaments
in the game of golf ..the RBC Heritage!

When the 45th annual RBC Heritage Presented by Boeing 
begins, the world will be watching as the top players take on 
one of the most revered golf courses in the world, selected 
by the PGA T o u R  professionals as one of their favorites. 
Harbour Town Golf Links.

Title Sponsor, Royal Bank of Canada and Presenting Sponsor, 
Boeing continue to invest in what has become one of golf's 
most notable tournaments. We expect this year's tournament 
to be a great success for RBC and Boeing, and we anticipate 
135,000 fans will attend the event. CBS and Golf Channel are 
televising 15 hours of live coverage.

Not only does the RBC Heritage represent the passion, 
sportsmanship, and excitement of the game of golf, but the 
tournament has become one of the most charitable stops on 
the PGA T ouR . over the years, more than $23 million in 
charitable donations have made a positive impact on area non­
profits through the generous support of the Heritage Classic 
Foundation. These numbers represent the greatest value of the 
tournament.

We owe a debt to the many people whose hard work and 
dedication to this tournament not only make it possible, but 
make it the premier event that it is.

Thank you to the staff of the Heritage Classic Foundation, to 
the 1,200 volunteers who work throughout tournament week, 
and to the loyal sponsors who make it happen.

Whether you are a spectator, player, sponsor, or volunteer, 
we greatly appreciate your participation in this year's RBC 
Heritage. Enjoy your stay and come back again!

T h e Heritage 
Classic Foundation

Thank you for attending the 45th Annual RBC Heritage 
Presented by Boeing. As General Tournament Sponsor, 
the Heritage Classic Foundation serves as the operation 
and financial oversight group for the RBC Heritage. The 
Foundation also distributes all charitable funds generated from 
the tournament. Donations have grown from $139,000 in 1987 
to $1.5 in 2012 -  more than $23 million in all.

Heritage
CLASSIC FOUNDATION

Scholar Program
The Heritage Classic Foundation is proud to award annual 
scholarships to area high school seniors. All of the students 
not only achieve superior academic records, but they also 
demonstrate outstanding leadership in their schools and 
communities.

Currently, 60 students are receiving grants at an expenditure of 
$278,000. A grand total of $2,600,500 has been awarded to 237 
students since the program began in 1993.

Birdies for Charity
Birdies for Charity is a fun way for golf fans to contribute to 
charity while following the PGA T o u R  pros as they play in 
the RBC Heritage.

Each participating charity will receives every penny of the 
donations from this program, plus the Heritage Classic 
Foundation contributes an additional 20% match. Since the 
program began in 2000, $3.6 million has been distributed to 
more than 50 charitable groups.

Concession Stands
Nine concession stands are located along the Harbour Town 
Golf Links during tournament week. Volunteers man each of 
the stands. The organizations they represent receive all of the 
profits. In 2012, nine groups shared $226,052.

Sincerely,

Drew A. Laughlin, Mayor 
Town of Hilton Head Island

Scott Richardson
2013 Honorary Chairman
Heritage Classic Foundation
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The PGA TOUR, its players, partners, 
sponsors, fans and volunteers of 

the RBC Heritage, team up off the 
go lf course to  contribute m illions of 

dollars to  local charities. A t the
PGA TOUR we believe in  working 

together to help others.To be a 
part o f the TOUR team contact the

RBC Heritage or visit PGATOUR.COM.
Together, anything's possible.*

EVERY MAN FOR HIMSELF 
ONLY APPLIES ON THE GOLF COURSE.

PGATOUR.COM

As much as we are known for flying, 

the RBC Heritage is one occasion 

where we also love to drive. Boeing 

is honored to be the local presenting 

sponsor of RBC Heritage and its 

proud South Carolina tradition.

PGATOUR.COM
PGATOUR.COM


“ PERFoRMINg MY BESt t o  MAkE thE
BIggESt IMPACt, th A t'S  thE  MARk I'M  
MAkINg WhEN I SIgN MY CARD.”
For over 140 years, RBC has been making our mark on 
the financial world by providing clients with the focused 
expertise they need to succeed.

*BC

See how we can help you make your mark at rbcapproach.com

RBC Capital Mar 
of Royal Bank of Can 

(M

ets and RBC Wealth Management are global brand names for the capital markets and wealth management businesses 
da and its affiliates, including RBC Capital Markets, LLC (member FINRA, NYSE, SIPC) and RBC Dominion Securities Inc.

mber -  Canadian Investor Protection Fund) ®  Registered trademark of Royal Bank of Canada. Used under license. 2013

RBC

rbcapproach.com


C JM S
■5 CAlOBItS

O fficia l Beer

M lch elob U L T R A .com

LIVE LIFE T O  THE

■ U L T R A
^HE SUPERIOR
LIGHT BEER
2.6  G R A M S  CAR BS • 9 5  C A L O R IE S

nu

Official Sponsors

Adventure Radio Group -  Official Radio Station 

BMW -  Official Vehicle 

Club Car -  Official Golf Cars 

Coca-Cola -  Official Soft Drink 

Hargray -  Official Communication Provider 

Hilton Head Regional Healthcare -  Official Healthcare Provider 

Beringer Vineyards -  Official Wine 

Grey Goose -  Official Vodka 

Anheuser-Busch Michelob u ltra  -  Official Beer 

The Sea Pines Resort -  Official Accommodations Provider

Corporate Sponsors

Bacardi u S A  |  Bank of America 

CareCore National, LLC |  CoastalStates Bank 

Clemson university Alumni |  Drs. Caring for the Heritage 

Ferguson Enterprises |  Fluor Corporation 

HH Area Homebuilders Assoc. |  Hilton Head BMW 

International Traders, Inc. |  Long Cove Club 

Marriott Resort and Spa |  Martin Marietta Materials 

Mullen - Wylie Attorneys |  My Carolina Alumni Assn. 

om ni oceanfront Resort |  Palmetto Electric Cooperative 
PGBA, LLC |  Savannah/HH Intl. Airport 

Sea Pines Country Club |  Sea Pines Real Estate 

Sonesta Resort HHI |  South Carolina Golf Association 

South Carolina PRT |  Sysco Food Services/ Columbia 

The Cypress of HHI |  TidePointe a Vi Community 

Westin Resort &  Spa
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A  TOAST AT THE 19TH HOLE W ITH 
MATT KUCHAR
Introducing GREY GOOSE Golf Pro Matt Kuchar, a 5-tim e 
PGA tour winner who accelerated his game by reinventing 
his swing technique. A fter a great round o f golf, Matt can 
be found sharing a GREY GOOSE 19th Hole cocktail w ith 
friends. To learn go lf pro  tips from  one o f the world's best, 
o r how to  mix the GREY GOOSE 19th Hole cocktail, visit
greygoose.com/golf

V
GREYGdOSE

World’s Best Tasting Vodka
RBC
Heritage

S IP  R E S P O N S IB L Y

©2013 GREY GOOSE, THE GREY GOOSE BOTTLE DESIGNS AND THE GEESE DEVICES 
ARE TRADEMARKS AND/OR REGISTERED TRADEMARKS.

IMPORTED BY GREY GOOSE IMPORTING COMPANY, CORAL GABLES, FL. 
VODKA 40% ALC. BY VOL. -DISTILLED FROM GRAIN.

Schedule of Events

Mo n d a y , a p r i l  15
Parade &  O p en in g  C erem o n ies ...................  1 2 : 0 0  n o o n

(H a rb o u r  T o w n  G o lf  L in k s , 1 8 th  G re e n )
M onday  P ro -A m  P resen ted  b y  B o e in g  ........  1 1 : 3 0  am

(H a rb o u r  T o w n  G o lf  L in k s , 1 s t &  1 0 th  T ee ) 

T u e s d a y , a p r i l  16
P ro  P ractice  R o u n d  ..................................................... A l l  D a y
C o ca -C o la  Y ou th  D a y  .............................................. A l l  D a y
P u ttin g  C o n tes t  ........................................... 3 : 0 0  -  4 : 0 0  pm

(P u tt in g  G re e n )

W e d n e s d a y , a p r i l  17
R B C  H er ita g e  P ro -A m ...........................................  7 : 0 0  am

(H a rb o u r  T o w n  G o lf  L in k s , 1 s t a n d  1 0 th  T ee ) 

T h u r s d a y , a p r i l  18
F irst R o u n d , R B C  H er ita g e  .................................  7 : 1 0  am

(H a rb o u r  T o w n  G o lf  L in k s , 1 s t a n d  1 0 th  T ee )
L iv e  o n  T h e  G o lf  C h a n n e l ....................  3 : 0 0  -  6 : 0 0  pm

Fr i d a y , a p r i l  19
S eco n d  R o u n d , R B C  H er ita g e  ...........................  7 : 1 0  am

(H a rb o u r  T o w n  G o lf  L in k s , 1 s t a n d  1 0 th  T ee )
L iv e  o n  T h e  G o lf  C h a n n e l ....................  3 : 0 0  -  6 : 0 0  pm

s a T u r d a y , a p r i l  20
T h ird  R o u n d , R B C  H er ita g e  ..............................  9 : 0 0  am

(1 s t  T ee )
T artan D a y  ...................................................  1 2 : 0 0  -  2 : 0 0  pm

(H e r ita g e  L aw n )
L iv e  o n  T h e  G o lf  C h a n n e l ....................  1 : 0 0  -  2 : 3 0  pm
L iv e  o n  C B S  Sp orts ..................................  3 : 0 0  -  6 : 0 0  pm
C o n cert o n  th e  L aw n ....................  a fter  play -  8 : 0 0  pm

(H e r ita g e  L aw n ) 

s u n d a y , a p r i l  21
C h u rch  S erv ice  ...........................................................  7 : 3 0  am

(H a rb o u r  T o w n  G o lf  L in k s , 1 8 th  G re e n )
F in al R o u n d , R B C  H er ita g e  .................................  9 : 0 0  am

(H a rb o u r  T o w n  G o lf  L in k s , 1 s t T ee )
L iv e  o n  T h e  G o lf  C h a n n e l ....................  1 : 0 0  -  2 : 3 0  pm
L iv e  o n  C B S  Sp orts ..................................  3 : 0 0  -  6 : 0 0  pm

*all times subject to change
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Champions of the P ast Champions of the P ast

1969
A R nO LD  PALMeR 

68-71-70-74-283, $20,000

1970
BOB GOALBY

74-70-70-66-280, $20,000

1976 A n D  1978
H u B eR T  G R e e n

1976 68-67-66-73-274, $43,000 
1978 70-70-70-67-277, $45,000

1977
GRAHAM MARSH  

65-72-67-69-273, $45,000

1971, 1973  A n D  1994
H A Le IR w In

1971 68-73-68-70-279, $22,000 
1973 69-66-65-72-272, $30,000 
1994 68-65-65-68-266, $225,000

1979 A n D  1982
TOM w A T S O n

1979 65-65-69-71-270, $54,000 
1982 69-68-72-71-280, $54,000

1972  A n D  1974
JO H n nY  MILLeR

1972 71-65-75-70-281, $25,000 
1974 67-67-72-70-276, $40,000

1980
D O uG  T ew eL L

69-66-72-73-280, $54,000

1975
Jack  N ic k la u s

66-63-74-68-271, $40,000

1981
BILL ROGeRS

71-69-68-70-278, $54,000
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Champions of the P ast Champions of the P ast

1983 &  1986
F u z z Y  zO eL L eR

1983 67-72-65-71-275, $63,000 
1986 68-68-69-71-276, $81,000

1993
D A vID  eD w A R D S  

68-66-70-69-273, $202,500

1984
n IC k  FALDO

66-67-68-69-270, $72,000

1995
BOB TwAY

67-69-72-67-275, $234,000

68-66-69-70-273, $72,000

1985
B eR n H A R D  L A nG eR

1996
L O R en  ROBeRTS

66-69-63-67-265, $252,000

1988
G ReG  n O R M A n

65-69-71-66-271, $126,000

1997
n IC k  PRICe

65-69-69-66-269, $270,000

1989  &  1990
PA Y ne ST ew A R T

1989 65-67-67-69-268, $144,000 

1990 70-69-66-71-276, $180,000

1999
G L en  DAY

70-68-70-66-274, $450,000

1 6 1 7



Champions of the P ast Champions of the P ast

2001
JOSe CO C eReS

68-70-64-71-273, $630,000

2006
A A R O n BADD eLeY  

66-67-66-70-269, $954,000

2002
J u S T In  L eO nA R D  

67-64-66-73-270, $720,000

2007, 2008
BOO w e e k L e Y

2007 67-69-66-68-270, $972,000 
2008 69-64-65-71-269, $990,000

1987, 1991, 1992,
1998 &  2003
D A vIS L O v e  III

1987 70-67-67-67-271, $117,000 
1991 65-68-68-70-271, $180,000 
1992 67-67-67-68-269, $180,000 
1998 67-68-66-65-266, $342,000 
2003 66-69-69-67-271, $810,000

2009
B R IA n GAY

67-66-67-64-264 $1,026,000

2000, 2004
ST ew A R T  C In k

2000 71-68-66-65-270, $540,000 
2004 72-69-69-64-274, $864,000

2010
JIM FuR Yk

67-68-67-69-271 $1,026,000

2005
P eT eR  LO nA R D

62-74-66-75-277, $936,000

2011
B R A nD T  S n e D e k e R  

69-67-72-64-272 $1,026,000

2012
CARL P eT T eR SS O n  

70-65-66-69-270 $1,026,000
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SHOW YOUR LOVE FOR

CAROLINA BASEBALL 
AND SUPPORT ACCESS TO 

WORLD-CLASS ACADEMICS

To order: scdmvonline.com

For more information: 
MyCarolina.org/champsplate

All My Carolina Alumni Association members 
and Gamecock Club members, show your card 

and visit us at the My Carolina tent on the 18th tee.

10,000 Steps.
18 Holes.
1 Health Challenge

"® K SSS?

Make the first step toward a healthier you 
And while you're at it, log 10,000 steps 
and you may be one of the lucky winners 
of a photo with Sir Willie, to be displayed 
on the jumbotron.

Pick up your FREE PEDOMETER* at the 
Hilton Head Regional Healthcare booth 
in the Heritage Expo Village, and start 
walking. We'll award one person each 
day of the tournament.

HILTON HEAD REGIONAL 

HEALTHCARE

Hoad Hospital I Coastal Car

coastalhospital.com
hiltonheadregional.com

Must be 18 years or older. See additional rules at the Expo tent.
*Free pedometers will only be given out Thursday -  Sunday.

WALKING
CHALLENGE

A

By Hilton Head Regional Healthcare,
THE HERITAGE TOURNAMENT'S OFFICIAL HEALTHCARE PROVIDER

$70 fee, payable every two years. Fee supports 
University of South Carolina student scholarship programs. 
Specialty-plate fee is in addition to regular registration fee. 

License plate exclusive to  vehicles registered in South Carolina.

scdmvonline.com
MyCarolina.org/champsplate
coastalhospital.com
hiltonheadregional.com


Some people take vacations 
so they can sleep in. THE FEDEXCUP: HOW IT WORKS

Players accumulate FedExCup 
W  points based on their tournament 
F performance throughout the 33 week, 

36 event PGATOUR season. In 2012, 
257 players accumulated FedExCup 

points thoughout the PGATOUR Season.

The top 125 players from the PGATOUR 
season qualify for The Barclays, the first 

event o f the FedExCup Playoffs.

The top 100 advance to the second FedExCup 
Playoff event, the Deutsche Bank Championship.

The top 70 advance to  the third FedExCup Playoff event, 
the BMW Championship.

The final 30 players qualify for the TOUR 
Championship by Coca-Cola and a chance to 

w in the FedExCup. ____________

O N E  FEDEXCUP C H A M P IO N

PGA TOUR SEASON FEDEXCUP PLAYOFFS

In  2013 th e  P G A  T O U R  c o n t in u e s  w i th  th e  s e v e n th  y e a r  o f  th e  

s e a s o n - lo n g  p o in ts  c o m p e t i t io n ,  th e  F e d E xC u p . I t  o n c e  a g a in  

p ro m is e s  w e e k ly  d ra m a  a s  th e  e x c ite m e n t b u ild s  th r o u g h o u t  th e  

y e a r. S p a n n in g  a  to ta l  o f  3 3  w e e k s , th e  F e d E xC u p  h a s  g iv e n  th e  

s p o r t  a  d e f in e d  s e a s o n , p o s ts e a s o n  a n d  s e a s o n - lo n g  c h a m p io n .

W h o  w i l l  j o in  B ra n d t S n e d e k e r, B i l l  H a a s , J im  F u ry k , V ija y  S in g h  

a n d  T ig e r  W o o d s  a n d  h a v e  t h e ir  n a m e  e tc h e d  in  h is to ry ?

F o llo w  th e  a c t io n  as  th e  20 13  s e a s o n  u n fo ld s  

F o r F e d E xC u p  in fo rm a t io n ,  c u r re n t p o in ts  

s ta n d in g s  a n d  m o re  v is i t  P G A T O U R .C O M

A t the  TOUR C ham pionship
by  Coca-Cola the  top  five  
p layers w il l  con tro l the ir 
o w n  destiny. A  w in  here 
and they w ill be crowned 
the  FedExCup Champion.

C an you imagine Cherokee Valley Golf Club #15, Travelers Rest

I guess I understand . People are t ire d  and  vaca tion  is th e ir  t im e  to  rest. 
B u t i f  yo u  ask m e, there's n o th in g  b e tte r th a n  be ing  o u t  here as th e  sun 
rises ove r a m o u n ta in  ridge and  pa in ts  a m is ty  valley, o r  adds a go lden 

g lo w  to  an ocean-side fa irway. For m e, tha t's  th e  pe rfe c t s ta r t to
a vaca tion  day. A n d  i f  yo u  th in k  there's a b e tte r place to  be  a t da w n  th a n  

o n  a S ou th  C aro lina g o lf course, yo u  really are dream ing.

South Carolina
Just right.

SouthCarolinaGolf.com

PGATOUR.COM
SouthCarolinaGolf.com


. # 4ft 11 ( f f f)  Ingersoll Rand

*  * ’ J * * ■ ™

Life in the fabulous lane.
r -

the World Golf Hall of Fame8
k  *t

Driving a personal golf car has never been 
so  exh ila ra ting . D iscove r th e  P recedent 
Signature Edition Series from Club Car. Test- 
drive one soon at C lub Car o f H ilton Head.

CLtoCar
you r life, you r style.

Club Car of Hilton Head •  1202 Fording Island Rd. 
Bluffton, SC 29910 •  843.837.2066 •  www.clubcar.com

Luxurious accom m odations a t 

The Renaissance Resort 

Play S lam m er &  Squire and  K ing &  Bear 

Take lessons a t the PG A TOUR® G o lf A ca dem y

AT WORLD GOLF VILLAGE® • 1-95 EXIT 323 
ST. AUGUSTINE, FL • 1.800.WGV.GOLF
www.WorldGolfHallofFame.org

FOUICING PARTNER

http://www.clubcar.com
http://www.WorldGolfHallofFame.org


T o u r n a m e n t  C o m m it te e T o u r n a m e n t  C o m m it te e

Heritage ClassiC
Foundation
Simon Fraser
Chairman 

Don Calhoon
Vice Chairman 

Bill Miles
Secretary 

Rick Reichel
Treasurer 

Steve Wilmot
Tournament Director

t rustees
Steve Birdwell
Charlie Brown
Jim Chaffin, Jr.
Duke Delcher
Ed Dowaschinski
Terry Finger
Ward Kirby
Tom Reilley
Scott Richardson
Charles Rountree III
Mat Self
Doug Smith
Stan Smith
David Tigges

Honorary t rustees
James Coleman
Matt Goodwin
William Goodwin, Jr.
Paula Harper Bethea
Drew Laughlin
Mike Lawrence
Duane Parrish
Tom Peeples

t rustee emeritus
Angus Cotton
John Curry (1987-2008) 
Cartha D. Deloach
(1920-2013)

Charles Fraser
(1987-2002)

Joseph B. Fraser, Jr. 
Norman Harberger 
Benjamin M. Racusin 
John Zimmerman

advisory
Ray Angell
Cary Corbitt
Cary Kelley

assistant
t ournament direCtor
Morgan Hyde

volunteer
Coordinator
Bonnie Hunt

sales direCtor
Bill Wagner

marketing direCtor
Angela McSwain

t iCket direCtor
Chris Tobia

operations manager
Andy McMillen

staFF aCCountant
Tom Wilkinson

player/vip serviCes
Christina LoBello

direCtor oF outreaCH 
and speCial programs
Angie Taylor

t ournament support
DJ Dunn
Allie Gatto
Alexa Leitgeb
Toby McSwain
Charlie Schramm
Chris Schramm
George Shelor
Charlie Wilmot

t He sea pines resort - 
v iCe president, sports 
& operations
Cary Corbitt

Harbour t own golF 
l inks staFF

golF Course
superintendent
Jon Wright

assistant
superintendent
Ryan Dehlinger

direCtor oF golF
John Farrell

manager oF retail
Caroline Dennison

assistant manager oF 
retail
Elissa Reed-Smith

reta il Coordinator
Carly Hilliard

staFF
John Carlin
Adam Devine
Bobby Downs
Andre de Gunzberg
Jason Heintschel
Andrew Kohn
Donny Maloney
Kyle Maloney
David McCawley
Taylor Meister
Kiley Mettler
Chuck Miller
Anita Smith
Ben Smith
Sean Smith
Mike Snyder
Mark Teed
David Wolfe
Aric Zuberbier

volunteer
general CHairman
Ray Angell

Honorary volunteer  
CHairman
David Bachelder
Bob Beck

June Beck
Art Benzle
Cokie Citron
Andrew Crane
Paul Crunkelton
Dick Ellis
Frank Fahey
Jim Gates
Ed Gibbons
Steve Gladden
Roger Irvine
Larry Landreth
Joan Lemoine
Paul Liembeck
Lou Marchiante
Thomas McAboy
Sam Mulrain
Jack Richards
Elliot Steadman
A. B. Thomas
William E. Tracy
Joe Vercellotti
Bud Vogel

opening Ceremonies
Paul Griswold

announCers
John Cunningham
Pete deHebreard
Sonny Huntley
Greg James
Sandy Knapp
David Leininger
Alan Perry
Charles Perry

Caddies/Caddy
sH uttle
Bill Dold
Joseph Fletcher
John Graham
Mark Maute

Catering/sponsor
support
Sean Barth, PhD

Commissary
Karen Condame
Tom Condame

CommuniCations
Bill Evans
Mike Manesiotis II
Tony Schob

ConCessions
Frank Soule

Couriers
Sandy Cliff
Silvia Kurtz
Karen Smith

Fir st aid
Hilton Head Regional 
Healthcare

Heritage kids &
nursery
Brett Nitke
Holly Nitke

Hospitality
ambassadors
Joe Huff
Ron Williams

marsHals
Mary Lynda Bianchi 
Dick Brennan 
Dan Castro 
Bob Hohman 
Gary Krynock

media Center
Carol Bartholomew

registration
Lori Kriwanek

r isk management
Jim Brown
Ed Wojcikiewicz

saFe Haven/rain
delay
John Matthews
Marilyn Matthews

starters
Dan Hofmann
Jean Hughes
Susan Kelsey
Martha Mathews
Henry Pratt III

sHotlink l aser
Frank Cleary
Ed Cliff
Kraig Gordon
Barbara Leach
Marti Willits

t raFFiC management
Courtland Babcock II
Ed Bossom
Jim Freeman
Paul Griswold
Jim Hipp
Rich Many
Frank Nettles
Del Reinmuth
Dan utley
Jeremy Willert

t ransportation-
players and vip's
Lloyd Bosworth
Jan Hayner
Hart Joseph
Hugh Murphy
Dave o'Brien
Jan o'Neill
Bill Schilling

t ransportation-
volunteer sHuttles
Dick Krause
William McCaffery
Dave Pearsall
Vince Schulte
Bill Violett
Sal Zuccala

uniForms/
volunteer t ent
Debbie Chester

sHotlink walking
sCorers
Shelia Buck
Yvonne Paffenbarger
Cheryl Pearce
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When you decide tha t today is the day for

something
new

Hargray keeps you moving forward w ith a range of 
choices and low  prices on high-powered High Speed 
Internet, crystal-clear digital TV and unlimited phone 
service—so you'll feel right at home.

Hargray. Wherever Your Life Goes.

Hargray High Speed Internet
• Speeds of up to 30 Mbps-perfect for streaming video and 

online gaming
• Upload speeds of up to 2 Mbps for faster file sharing
• WiFi-capable modem
• Direct access to com

Hargray Digital Television
• Access to 175+ digital channels, including digital music channels
• Crystal clarity of Digital Television
• On-Demand and premium channels like HBO®, Cinemax®, 

SHOWTIME® and Starz®  (Additional fees will apply.)

Hargray Home Telephone
• UNLIMITED Local and Nationwide Calling
• Calling features like Caller ID, Call Waiting and more
• Hargray reliability w ith  LOCAL customer care specialists and 

service technicians

Contact us 1.877.HARGRAY | hargray.com SS H A R G R A Y
Do More. Live Better.

30 Mbps not available in all geographic areas. Broadband speeds are not guaranteed and are 
subject to  a number of factors. Please see store representative or call for details. ©  2013, 
Hargray Communications Group, Inc.; logos are registered trademarks and as such, protected 
property o f their respective companies; all rights reserved.

Internet | Television | Telephone

hargray.com


BE BUBBLY!
O u r p re -em in en t  
Sonom a w inery has 
been aw arded  over 
300 g o ld  medals 
in  the last f iv e  years.

G l o r i a ^ )  F er r er

S O N O M A ,  C A L IF O R N IA
G ro w e rs  o f  h a n d c ra fte d  C a rn e ro s  s p a rk lin g  w in e  s ince  1984.

SeaPines
RealEstate

T h e  Best in  t h e  Lowcountry 
Sin c e  1957

Harbour Town Cottage 
843-363-4517

South Beach Village 
843-363-4523

Sea Pines Beach Club 
843-363-4005

www. Sea Pines Real Estate, co ni
©2012 Gloria Ferrer Caves &  Vineyards, Sonoma, CA. Gloria Ferrer is a registered trademark. 

www.gloriaferrer.com

http://www.gloriaferrer.com


It's  not just w hat w e m ake, 
It's  w hat w e m ake possible TM

Concert in the Quarry” 
Indianapolis, Indiana

w w w .m a r t i n m a r i e t t a . c o m

G r e e n  D e p th :  2 4  y a rd s

A  straight drive is
imperative to  stay
between overhanging 
branches in  a chute 
only 20 yards wide, 
but the  fairway
opens up at the
landing area. A
short or medium
iron should reach a
green protected by
both sand and grass
bunkers.

4  410 YARDS

3 3

http://www.martinmarietta.com


@priceless

I f  you're  a MasterCard® cardholder, watch 
the scoreboards and text the code fo r your 
chance to  w in  VIP tickets to  the MasterCard 
hospita lity suite. It's just one more benefit 

o f being a MasterCard cardholder.

pgatour.com/MasterCard

That's MasterCard. That's Priceless.

No purchase necessary. Open only to  legal residents o f the 50 United 
States & DC who are 18 years or older and MasterCard cardholders. 

Text “ Rules”  to  50101 fo r o ff i cial rules. MasterCard, Priceless and the 
MasterCard Brand Mark are registered trademarks o f MasterCard 

International Incorporated. ®2013 MasterCard.

Long hitters can reach 
the  green in  two if 
they keep the drive 
on the  left side of the 
fairway. otherw ise, 
the  second shot should 
be positioned down 
the  left side to  open 
up the  green, which 
lies on a diagonal, for 
the  third shot.

Par

5  502 YARDS

3 5

pgatour.com/MasterCard


H ole

3
G r e e n  D e p th :  3 0  y a rd s

Trees line both 
sides of the  fairway, 
necessitating a straight 
shot from the  tee. A  
large bunker guards the 
front of the green with 
three more positioned 
to  the  right. A  medium 
to  short iron should get 
the  job done, but the 
small green can be hard 
to  hold.

Par

4 469 YARDS

3 7



H ole

Pines Country Cltth
ProudSupporter o f  the ? \£ £  "Heritage

N estled  inside of S e a  Pines is o  h idden |ew el * S ea  
Pings Country Club. A v ibran t lifestyle choice, the Club 
offers a n  unpara lle led  golfing ex perience  an  four grea! 
courses including the fab led  H arbour Town G olf Links, 
A dded am enities incTude eighi Har-Tru tennis courts, 
a  full service fitness cen te r an d  indoor an d  outdoor 
Swimming pools. Dim ng is refreshing ond  c rea tive  in 
the new ly d eco ra ted  Clubhouse. AH set in o n  idyflic 
Lowcountry location. An extensive social c a len d ar 
includes a n  aw a rd  w inning w ine p rogram  an d  numerous 
unique even ts throughout the yeor to  com plim ent your 
u ltim a^ Hfe experience . We invite you to discover Ihe 
secret.

C all for your perso n a l tour a n d  taste  of S ea  Pines Country 
Club. Karon Flaming. M em bership  D irector 843-671 - 
2 3 4 5  ext. 2 2 5  or kFleming ■•■seapinescountryclub.com.

Pines
w w w .sec ip inescoun tryc lub .eom

G r e e n  D e p th :  
2 7  y a r d s

A  classic Pete Dye 
risk/reward design. 

There is ample 
room on the right 

to  bail out, and 
a hidden bunker

behind the green can 
save your ball from a 

hungry lagoon.

200 YARDS 3
3 9

%e2%96%a0%e2%80%a2%e2%96%a0seapinescountryclub.com
http://www.secipinescountryclub.eom


/ B f a r / i a t f a / i a . / f r a  d e s s  I n c .

5
H ole

Setting the Pace 
for

Supply Chain 
Solutions.

G r e e n  D e p th :  
3 0  y a r d s

540 YARDS

Aim just to  the 
right of the  left 
fairway bunker, then  
calculate your odds 
of making the  green 
in  two. The obstacles: 
a massive strategic 
bunker to  the right, 
water and a greenside 
bunker left. A  deep but 
narrow green falls off to 
the  right and rear.

Par

5

41



H ole

6
G r e e n  D e p th :  3 2  y a r d s

Devilishly difficult to  
master, this dogleg par 4 

requires a precise drive 
to  the middle right 

just left of the fairway 
bunker. Take advantage 

of the open avenue 
to  the  flag and try to  

avoid the  bunkers 
flanking the  green.

A d v e n t u r e
AAD:Q QBP’yp

A d v e n t u r e
Par

4
419 YARDS

A M  1 1 3 0  F M  9 3

"ISLAND

? r ' * 'A i

T i m e l e s s

'stTf.-iXi redly r

4 3



H ole

n e w  v ib e  
n e w  a tt itu d e

Featuring redesigned and  insp ired pub lic  spaces, 
a vibrant new  poo l deck  and  stylishly casual guest room s, 

o u r resort-w ide renovation will g ive us a  con tem porary  new  
look while em brac ing  the  Low coun try  cha rm  o f H ilton Head.

W e look forw ard to  w e lcom ing you w ith an  exciting new  
vision, a desire  to  p lease and  ou r un ique Sonesta brand  

o f Southern hospitality.

Call 8 4 3 .8 4 2 .2 4 0 0  and  we'll share w ith you 
all tha t will be  new  a t ou r seaside resort.

130 Shipyard Drive |  Hilton Head Island, SC 29928

G r e e n  D e p th :  
3 5  y a r d s

T he green is 
surrounded by 
sand, but the 

real hazards
here are the
trees. They 

will reject any 
off-line shot

and make 
a successful

recovery 
very tricky.

T he green is 
narrow but

deep, and pin 
placement 

can affect club

195 YARDS

S o n e s ta .c o m /H ilto n H e a d

selection.

Par

3
4 5

Sonesta.com/HiltonHead


H ILTO N  HEAD
RESORT & SPA

Harriott.

L o c a t i o n , L o c a t i o n , L o c a t i o n !

Location is such an important decision for any event 
your organization might be planning. We feel that our 
location is the best in coastal South Carolina with over 
18,000 sq. ft. of flexible meeting space, a world-class 
spa, numerous restaurants, andunmatched views from 
our ocean front guestrooms.Come seewhat allthe fuss 
is about at the Hilton Head Marriott Resort and Spa.

C on tact us at: 8 4 3 .6 8 6 .8 4 8 0  o r  
v isit us at w ww .h iltonheadm arriott.com

H ole

8

G r e e n  D e p th  
2 9  y a r d s

Rated the  toughest 
hole on the  course, 
#8 makes a well-
placed drive essential 
to  avoid water and 
strategically placed 
trees. Carrying the 
dogleg past the  first 
two pines gives you 
a shot a t one of the 
most elusive greens 
anywhere. Commend 
yourself for matching 
par because you will 
have triumphed over 
a stubbornly resistant 
adversary.

Par

4 473 YARDS

47

http://www.hiltonheadmarriott.com
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B E R IN G E R
O F F IC IA L  W IN E  s/iJk PG A  T O  UK

12 T IM E P G A  TO UR ® W IN N E R

L IK lS G tH

BERING

J U S T IN  L E O N A R D

B E R IN G E R ®
11 TIM E W INERY O F  THE YEAR

G r e e n  D e p th :  2 3  y a rd s

Placement is more
im portant than
power on this short
but deceptive par 4.
Drive to  the middle
of the fairway and
avoid battling trees on 
your approach. The 
heart-shaped green is 
protected both in  front 
and behind by sand.

4  332 YARDS

A  TRADITION of EXCELLENCE

Pn jo y  ki 
Responsibly

beringer.com
©2012 Beringer Vineyards, Napa, CA 15130306

4 9

beringer.com


R B C  a n d  G o lf

Many business deals, 
partnerships and 
agreements have been 
struck while on the 
golf course. And it 
seemed only fitting 
that as one of North 
America's leading 
diversified financial 
services companies, 
RBC could build 
client and business 
relationships through 
the sport of golf.

RBC sees golf as a
sponsorship property

that perfectly complements our marketing and business 
objectives. By leveraging high-profile relationships 
with the PGA T o u R , Golf Canada, as well as
being associated with some of the biggest and most
recognizable names in the game, we could build our
brand, create unique hosting experiences for our clients 
and increase RBC's profile internationally.

With that strategy in mind, RBC is the title sponsor
of the RBC Heritage and the RBC Canadian
open, Canada's National open  Championship. To
complement these tournament sponsorships, we also 
signed on to be the official Banking and Financial 
Services partner of touring professionals Brandt
Snedeker, Luke Donald, Graeme McDowell, Matt
Kuchar, Ernie Els, Hunter Mahan, Jim Furyk, Stephen 
Ames, Mike Weir, David Hearn, Graham DeLaet and 
Morgan Pressel.

V isit th e  n ew  x 
Social Media Lounge 

o n  th e  17 th  Hole I

In partnership with Golf Canada, RBC also supports
emerging Canadian golfers through grassroots
developmental programming, the Canadian Amateur
Golf Championship and high performance national
team. By forming strategic partnerships, we believe in 
building a strong foundation for our amateur athletes 
to succeed on the world stage. outside of golf, RBC 
supports amateur sport from grassroots programs in local 
communities to national sport associations.

5 0

V i s i t  u s  a t  o u r  n e w  S o c ia l  M e d ia  L o u n g e  

o n  t h e  17 th  H o le  t o  s h a r e  y o u r  e x p e r ie n c e s ,  

c r e a t e  s o m e  m e m o r ie s  a n d  g e t  a ll t h e  la t e s t  

H i l t o n  H e a d  Is la n d  I n s id e r  T r a v e l  I n fo rm a t io n .

F A C E B O O K .C O M /V IS IT H IL T O N H E A D  

P IN T E R E S T .C O M /H IL T O N H E A D S C  
T W IT T E R  © H IL T O N H E A D S C

HILTON HEAD ISLAND-BLUFFTON  
CHAMBER OF COMMERCE

FACEBOOK.COM/VISITHILTONHEAD
PINTEREST.COM/HILTONHEADSC


See how we can help you make your mark at rbcapproach.com

I t 'S  NEvER jU S t BEEN ABoUt thE  
SCoRE I CARDED, BUt thE  MARk I'vE 
MADE WhEN MY RoUND IS DoNE.”
For over 140 years, RBC has been making our mark on 
the financial world by providing clients with the focused 
expertise they need to succeed.

ERMlE £L5 - TEAM ftfiC MEMBER

rbcapproach.com


Come back and play 
where the pros play. P r o - A m  P a r t ic ip a n ts

Monday Pro-Am Presented by Boeing
Monday, April 15

18th Hole, Harbour Town Golf Links

Eddie Andrews Kurt Grindstaff Mitti Randhawa
Patrick Barrett Bill Haley Alan M. Rickert
Dr. Robert L. Basista Philip Henderson Kyle Schlotman
Christopher Bean Scott Henderson Mike Schlotman
Will Bryant Hank Johnston, Former David Thor
Action for Autism Mayor Bluffton, SC Steve Timperman
Harry C. Carter Jr. David R. Jones Mario Torchia
Ned Castleberry Jeff Kopet Buzz Travers
Jeff Charlton Richard Little Riko Vanezis
Lester Clark Chris Mabry Spencer Webster
Kevin Cummings Harry Marcionetti Douglas Zaccaro
Eric P. Dollenberg Dennis L. Murphy RBC
Bill Dunn Michael Murphy Boeing
Robert H. Dyar, Sr. Hu odom Hilton Head BMW
Jeff Edwards Bob Parlanti Coca-Cola
Bob Elliott Gary Pasek, ESQ Hargray
Brian Finerty Silvercore Properties Inc.

RBC Heritage Pro-Am
Wednesday, April 17

The Inn at H Villa & Home Rentals

Play the course PGA TOUR players named as their 
favorite, second only to Augusta National,* when 

you return to The Sea Pines Resort for:
Family Vacations 

Golf & Tennis Packages 
Meetings & Conventions 

Weddings
Family Reunions 

Weekend Getaways

For more information visit 
SEAPINES.com or call 1.800.SEAPINES.

John Adams Michael Iaquinta, Maury ore
Jay Baglio iSelectMD Patrick o'Toole
Chuck Baker Ken Jaycox Mike Pereyo
Dick Bauer Cory Jones Christian Pompa
Steve Beasley Bob Keating Bryan Preston
Steven C Betz Daryl Kenningham Chip Prezioso
Ralph Bouma Mark B. Kent Jeff Ray
Bob Brock Kevin King Mark Reed
Brian Buechler Fritz Krell Joe Rice
Jim Burkard Thomas LaMaster omar Saad
Tom “T.Bones” Burr John Langhorne Robert A. Saul, MD
Stephen Cardone Danny Lawrence Rob Saunders
Nelson S. Carswell, Jr., Tom Leahy Don Schroder
M.D. Thomas Dawson Camp Segars

Harry Carter Lesperance Jr. Michael Smith
Francois Cattin Howard Levin Stan Smith
Tim Chapman Del Litman Ron Soldo
Sheila Charlton Mike LoConte Garth Sprecher
Rob Citrone Spike Long Mark Squires
Jack Connelly Dan Lorey Clarke Steele
Mike Crabtree David Lyttle Jason Stern
Kevin M. Crainer Darin MacDonald Jeff Swormstedt
Grant Cully Mark Madden Michael Teachecy
Tom Curran Gerard Mahieu Larry Thayer
Christine Damas-Mahieu Tim Maye Gregory Voetsch
N. Kenneth Daniel P.C. Lee Mellner Alan Wasserstrom
Nick De Martini ohio National Financial Eric Wasserstrom
Bill Donnelly Services Corey T Welchlin
Joe Ferens Max Metcalf Steve Williams
Simon Fraser Rich Mione David Williams
Todd Gay Dennis Murphy Kent Withers
Bill Goodwin Michael Murphy Richard Wood
Hunter Goodwin Paul J. Muthig Rick Young
Joseph Grande John Newton RBC
Bob Griffin Mike Newton Coca-Cola
Robert G. Hattler Joe Nolan Eddie Andrews
Marvin Huggins Judge Glenn Norton Fluor Corporation
Michael Hughes Hu odom Care Core National

Tony olesh Hilton Head BMW

accurate as of 3/13/2013

5 5

* 2012 Golf World survey

SEAPINES.com
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V 
•

C e l e b r a t e  r e n e w a l  d u r i n g  t h e  g r a n d  r e - o p e n i n g  o f  
T h e  W e s t i n  H i l t o n  H e a d  I s l a n d  R e s o r t  &  S p a ,

A p r i l  15  -  2 1 ,  2 0 1 3 .  S te p  in to  a  b r a n d  n e w  M a in
L o b b y , lu x u r io u s  g u e s t ro o m s , a n d  re n e w e d  m e e t in g

s p a c e s  a n d  d in in g  o p t io n s .  O u td o o r  c o u r ty a rd s ,  p o o ls ,  
a n d  m o re  h a v e  a ll  b e e n  e n h a n c e d  ju s t  fo r  y o u .

O u r  n e w  a n d  in n o v a t iv e  s p a c e s  p re s e rv e  w e lln e s s  in  
t r a v e l a n d  p ro v id e  a  fu l l  s e n s o ry  e x p e r ie n c e  t h a t  w ill 

u p l i f t  a n d  e n e rg iz e .

F o r  m o r e  i n F o r m a t i o n  o r  
t o  m a k e  a  r e s e r v a t i o n ,  v i s i t  

w e s t i n h i l t o n h e a d i s l a n d . c o m  
o r  c a l l  843.681.4000.

TheW estin
HILTON HEAD ISLAND 

RESORT & SPA

MERIDIEM f i l c f t  the luxury collection WEST1N FOUR* POINTS

G r e e n  D e p th :  
3 3  y a r d s

A  wide landing area 
invites a big drive, but 
temper your gusto if 
you want to avoid the 
lagoon on the left. 
After a good drive, 
use a medium or long 
iron to get to a green 
nestled between 
woods and two 
strategically-placed 
bunkers.

Par

4 451 YARDS

spgStarwood
Preferred
Guest

© © •  w
Blemont Sheraton ST R E G IS hotels

©2013 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Westin and  its logo are the 
trademarks of Starwood Hotels & Resorts Worldwide, Inc., or its affiliates. For full terms & conditions visit 
westinhiltonheadisland.com

westinhiltonheadisland.com
westinhiltonheadisland.com


H ole
j b

j b a n k s '
D E S I G N  G R O U P ,  I N C .

11
G r e e n  D e p th :  
3 4  y a r d s

Proud members of:

HILTON HEAD AREA

Home Builders 
Association

Plot your drive to stay 
w ithin the chute because 
the dangerous duo of 
trees and water lurks on 
both sides of the fairway. 
From the fairway, a long 
to medium iron must 
be rifled to the green, 
carefully avoiding the tree 
gracefully protecting the 
right side. The green is 
also flanked by bunkers.

Par

4 436 YARDS

Design S tud io  &  R e ta il Showroom
35 M a in  Street, H ilto n  Head Island, SC 

Tel 843.681.5122 
www.jbanksdesign.com 5 9

http://www.jbanksdesign.com


H ole
Innovative approach to managing

healthcare q u a lity  and  a f f o r d a b i l i t y

Leveraging the science of 
evidence-based medicine with

industry-leading technology

Providing services to more than
55  m illio n  people nationally

Assuring appropriate care while
reducing healthcare  costs 

and enhancing qu a lity

G r e e n  D e p th :  
3 9  y a r d s

Reaching the  dogleg 
off the tee is imperative 

for any chance at par.
T hen  the  green is in  

range w ith a medium 
or long iron, but a 

back pin placement 
can make as much as a 

three-club difference. 
Two bunkers stand as 
the  final challenge to  

those optimists in  quest 
of par,

Care ore
NATIONAL

in n o v a t iv e  h e a lth c a re  s o lu t io n s

4
430 YARDS

6 1
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13
t h e  c y p re ss  o f  h i l t o n  h e a d

A n a w a r d  w i n n i n g  
r e t i r e m e n t  c o m m u n i ty

G r e e n  D e p th :  
2 7  y a r d s

t h e  a w a r d s

The Urban Land 
Institute Award for 

Excellence

“The vast majority 
of residents said 
the wished they 

had moved
in much earlier.”

New Choices,
20 Best Continuing

Care Retirement 
Communities

The National 
Association of Home

Builders Best of 
Senior's Housing

t h e  Re w a r d s
“This prestigious 

community won the
top award for 

integrating exciting
homes, hospitality 

services and health care 
options in a wonderful

campus setting.”

“For an affordable 
price,The Cypress 
provides seniors 

with a community 
that is desirable,
comfortable and 

dignified.”

The tee shot here must 
be positioned to the 
right side of the fairway 
to set up the approach 
to the green. Then the 
second shot will be 
a short iron between 
the two large oaks.
But don’t score your 
par until you’ve 
surmounted the two 
final obstacles -  a 
large cypress-banked 
bunker and a natural 
bunker just behind 
the green.

The Cypress is perhaps the nation's finest Continuing Care Retirement 
Community. Located on a 100 acre campus in Hilton Head Plantation, our 
community offers a wide range of housing options and, most importantly, 

a comprehensive service package and on-site skilled nursing care for 
complete peace of mind for residents.

To find out what why the experts and residents are so excited, please call
843.689.7010or toll free 800.458.8585

Par

4 373 YARDS

An Award-winning
Continuing Care Retirement Community

20 Lady Slipper Lane 
Hilton Head Island, SC 29926
www.TheCypress.com

C>' Managed by
Life Care Services Corp.

OPPORTUNITY

6 3

http://www.TheCypress.com


H ole
our courses 
your clubs

it's time to reconnect

Experience the $17 million renovation at the 

Omni Hilton Head Oceanfront Resort. Enjoy legendary 

golf at Palmetto Dunes. New dining deck at HH Prime.

A revitalized new spa and so much more.

Golf • Lagoon • Spa • Resort pools • Beach • Fine dining

8 0 0 - 8 4 3 - 6 6 6 4
o m n ih o te ls .c o m / h ilto n h e a d

O mni' ^  H otels & Resorts
h i l to n  h e a d

G r e e n  D e p th :  
3 4  y a r d s

This is a beautiful 
aquatic layout 

w ith water from 
tee to  green on the 

right. Thanks to  the 
overhanging trees, 

the  green is a small, 
isolated target with 

an  adjacent small pot 
bunker bound to  act 

as a magnet for the 
unsuspecting.

Par

192 YARDS 3
©2013 Omni Hotels & Resorts

6 5

omnihotels.com/hiltonhead
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Leam about our thirh'-vcar tradition and the exciting plans wc have for the future

www. long covec I u b.or g/2 014

399 Long Cove Drive (843J 686-W7Q | phaFringtOn6danqcovetlub.org

Our Pete Dye Golf Course, a three-decade Top 
100, sets the tone for our com m unity and proves 

our committment to the spirit of golf.
Since 1981, Long Cove Club has been a very special place; 

a m as te rfu lly  p lan n ed  se ttin g  that seem s to  have natu ra lly  fallen in to  

place. Our n atio n a lly  ranked golf course, our perfect Hilton Head 
Island location and our blessings o ft id aJ creeks and marsh are 

c h e rish e d  b y  all th o se  w h o  live here.

Yet b e h in d  the superlative golf, outstanding tennis and active m arina  is 
the real story ol Long Cove Club: the friends and neighbors who 

s u p p o r t  th e  co m m u n ity 's  tra d itio n s  an d  to g e th e r  c rea te  new  ones.

From the Darius Rucker Intercollegiate, 
known as the lop collegiate tournament in the country, 

to  th e  beau tifu l new  C lu b h o u se  facility  p lan n ed  fo r 2014 , 

it’s never been a better time to join the Long Cove Club family.

A golf experience unlike any other.

15
G r e e n  D e p th  
2 7  y a r d s

588 YARDS

You could call #15 a 
thinking challenge 
since this great par 
5 demands careful 
deliberation and shot 
execution all the way 
from tee to flag. To 
avoid nightmares on 
the approach, keep 
the drive from the 
tee as close to center 
as possible. This will 
save you from the fate 
of water on the left 
and zealous bunker- 
guardians on both 
sides.

Par

5

67

phaFringtOn6danqcovetlub.org


H ole

CONVENIENCE

G r e e n  D e p th  
2 7  y a r d s

16

D O W N  T O  A

At Savannah/Hilton Head International, we have air 
travel convenience down to  a  “tee.” With c o v e r e d ,

u p - c l o s e  p a r k i n g  - o n - s i t e  r e n t a l  s e r v i c e  - s h u t t l e  

t r a n s p o r t a t i o n  t o  H i l t o n  H e a d  I s l a n d  - and even 
the c o m f o r t  o f  o l d  f a s h i o n e d  r o c k i n g  c h a i r s ,  let us
take care of the travel so you can enjoy the drives.

PROUD SPONSOR OF THE
2013 RBC HERITAGE

The exclamation 
point of sand just 
about says it all on 
this interesting dogleg 
left. Avoid the  left.
But also beware the 
slalom-like pines to  
the  right. If you arrive 
unscathed after that 
first drive, it's just a 
short iron to  the  green. 
Aim carefully. The 
cluster of bunkers to 
the  right can easily 
humiliate par-seekers.

Par

SAVANNAH 
HILTON HEAD
I N T E R N A T I O  N A  L

WWW.SAVANNAHAIRPORT.COM

AD E L T A  u n i t e d

4
434 YARDS

A m ericar^#
u s  A IR W A Y S

6 9
SAC407

http://WWW.SAVANNAHAIRPORT.COM


Hole
The RBC Heritage 
is all about building 
reality out of lofty 
dreams.

So is Fluor.

We design and  build 
m any of th e  world's m ost 
challenging projects. We 
understand  th e  inspiration 
th a t goes into making 
dream s into realities.
Fluor is proud to  sponsor 
th e  RBC Heritage.

Qreen Depth: 
33 yards

Engineering
Procurement
Fabrication
Construction
Maintenance

3  185 YARDS

Water, 
water nearly 

everywhere says 
one thing: Take 

that bold iron 
shot and make it

accurate -  or else! 
In this scenario, the 

90-yard bunker is the 
next best thing to a 
friend since it could 

save a slightly off-center 
tee shot from a watery 

extension. Still the head 
or crosswinds, which are the 

norm on this hole, can easily 
carry a shot in to  the  lagoon.

Visit us at www.fluor.com FLUOR 7 1

http://www.fluor.com
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G r e e n in g  th e  R B C  H e r i ta g e

C om m itted  to  env ironm en ta l sustainability, R B C , th e  H eritage 
C lassic Foundation , T h e  S ea  P ines R esort an d  our suppliers 
hav e  im plem ented  a  num ber of env iro n m en ta l program s for 
th is  year's to u rn am en t. Som e of th e  in itia tives include:

•  O ver 100 recycling receptacles and  Big Belly solar-powered
w aste com pacting  un its hav e  been  se t up  a round  th e  course 
to  he lp  reduce th e  am o u n t of waste being  sen t to  landfills, 
decrease th e  frequency of w aste co llections, an d  lessen th e  
env ironm en ta l im pacts associated w ith  truck  traffic related  
to  waste rem oval efforts.

•  Recyclable o r biodegradable packaging w ill be offered by
concession service providers to  ensure th a t  n o  styrofoam  is 
used to  serve food or beverages.

•  V olunteers w ill work b eh ind  th e  scenes to  help  ensure all
w aste is properly sorted before final disposal an d  th e  golf 
course rem ains litte r  free.

•  E ach day, unused food w ill be donated  to  Second  H elping,
a  local organization th a t  collects an d  distributes food to  
agencies serving th e  disadvantaged.

•  T h is  is a carbon  neu tra l even t, achieved th rough  the
purchase an d  re tirem en t of h ig h  quality  carbon  offsets to  
neutralize greenhouse gas em issions associated w ith  th e  use 
of diesel generators a n d  ev en t vehicles.

•  C ertified  green pow er w ill be purchased to  m a tch  the
am o u n t of pow er used during  to u rn am en t w eek by th e  club 
house, m ain ten an ce  facilities, an d  hospitality  areas.

•  H arbour Tow n G olf Links is accessible by bicycle and  racks
are  located  w ith in  w alking d istance of th e  H arbour Tow n 
C lubhouse.

•  S ince 2006, H arbour Tow n G olf Links has been  certified
as a n  A udubon  C ooperative S anctuary  by A udubon  
In te rn a tio n a l.

How to be a G reen Fan
H ere  are  a  few tips o n  how  golf fans c a n  he lp  m ake th e  R B C  
H eritage a n  env ironm entally  responsible even t:

•  T h in k  before you toss -  do n o t m ix recyclables w ith  regular
garbage by using properly designated bins.

•  T ravel th e  b e tte r way -  carpool, bike o r w alk to  th e  even t
to  help  reduce harm ful veh icle  em issions.

•  W atch  your step -  H arbour Town G o lf  Links has been
certified as an  A udubon  C oopera tive  S anctuary  and  
m any of th e  vegetative features, surrounding w etlands and  
lagoons are im p o rtan t w ildlife hab ita ts an d  h e lp  p ro tec t 
w ater quality.

G r e e n  D e p th :  
2 8  y a r d s

In this emerald- 
hued finale, the 
famous lighthouse 
becomes a beacon 
to landlubbers. A  
successful shot is 
one aimed toward 
the cherished 
landmark. The 
goal is the wide 
landing area jutting 
into Calibogue 
Sound. A  word of 
advice on one of golf’s 
most spectacular holes: 
the long approach to the 
flag offers ample bailout 
to the right where the 
innocent-looking but 
insidious mounding has 
caused many a wannabe 
champ to lose a sought- 
after par.

472 YARDS

7 2 7 3



Heritage Expo &  Liberty Oak

The RBC Heritage is pleased to welcome back the 
Heritage Expo Village, located between holes #1 and 
#9, the Liberty o a k  Expo area at the Harbour Town 
Marina and the “NEW” Heritage Lawn Expo located 
in the area of 17 green and 18 tee.

All three Expo areas provide a unique opportunity for 
companies to  display their products and services to 
spectators during the tournament while allowing fans 
the ability to interact and become more familiar with 
these companies.

Please take a moment to visit these Expo areas Thursday, 
April 18th through Sunday, April 21st. The Hilton 
Head Regional Healthcare FIRST AID trailer will 
again be located in the Heritage Expo Village between 
the 1st and 9th Fairways.

H e R I T A G e  e x P O  v I L L A G e

Nature Valley Granola 
university of South Carolina - Beaufort 

South Carolina Education Lottery 
Bluegreen Vacations unlim ited  

H ilton Head Regional Healthcare 
Rx Skin Therapy -  Stephens 

Compounding Pharmacy
L I B e R T Y  O A k

Hilton Head BMW
Hilton Head Concours and Motoring Festival 

Berkeley Hall Club
Beverly Serral Properties 

Roberto Coin presented by Forsythe Jewelers 
South Carolina Education Lottery 

Sea Pines Resort Pro Shop 
Hilton Head Boathouse -  Grady White

“ n e w ”  H e R I T A G e  L A w n

Bridgestone Golf Performance Park 
Heritage Classic Foundation 

HHI/Bluffton Chamber -  Social Media Lounge
Palmetto Electric Cooperative /

Santee Cooper Green Power 
Bluegreen Vacations unlim ited 

Hilton Head Boathouse -  Grady White 
The Sea Pines Resort Pro Shop 

RBC Fan Experience

7 4 O S v T H E 71 L ighthouse lid.
rhe Sheps ai Sea Pines Ccmc

(SJ3> 671-7070JEWELERS ■ SINCE 1927



NEW GAME!
W in up to

$200,000
TAXES PAID!

aRtDCEsronE
Your Journey, Our Passion

B R ID G E S T O N E G O L F .C O M

BRANDT SNEDEKER 
AT&T Pebble Beach 

National Pro-Am Champion

BRIDGESTONEGOLF.COM


C h a m p io n s  F o re  C h a r i ty C h a m p io n s  F o re  C h a r i ty

CHAMPIONS 
FORE CHARITY

Special thanks to our 2013  Heritage 
Champions Fore Charity Patrons!

T he Heritage Classic Foundation has a long history 
of giving back to  people in  need across the  State 
of South Carolina. Since it  was founded in  1987, 
more than  $23 million dollars has been donated 
to  charities.. This year the  Board of Trustees
has embarked on an  exciting new philanthropic
initiative designed to  encourage year round support 
to  non-profit organizations - Heritage Champions 
Fore Charity. Patron donations are matched by
the  Heritage Classic Foundation through the
dollars generated by the  RBC Heritage Presented
by Boeing. In  just the  first three m onths of this
program over $300,000 has been raised for charities.

Mary Stuart Alderman Converse & Company, Inc.
Lois & Ray Angell Allison CooK

Anonymous Bill & Carol Cranford
Anonymous Ralph & Linda Davis
Anonymous Pete & Betty deHebreard

Bob & Mary Bailey Duke & Linda Delcher
Bambeck Family Delta Dental

Thomas C. Barnwell, Jr. John A. Docherty
Dottie & Fred Beard Randy & Laura Dolyniuk

Shirley & Donna Beavers Ed Dowaschinski
Paula & Bill Bethea Lisa & Don Drakeman

Steve & Beth Birdwell Dr. Kevin B. Fader
Mike & Lori Brock Mr. & Mrs. Robert D. Fierick

Thomas L. Brooks, Attorney Terry & Lori Finger
Charlie & Verbenna Brown Rick & Denise Frame
Ernst & Christina Bruderer Mr. & Mrs. R. Frankovic

Bruno Landscape Joe & Alice Fraser
Jan H. Bryan Simon & Marilyn Fraser

Don & Joanne Calhoon Michael & Teresa Gannon
Dan & Kathy Canzoniero Andrew & Martha Grant

Betsy & Jim Chafin Mr. & Mrs. Robert L. Gregory
John & Patti Chiacchiero Mark & Patricia Griffith

Liz and Todd Clist Jim & Carol Hammond
Mr. & Mrs. James P. Coleman Hilton Head Regional Medical

Coligny Plaza/The Richardson Group Center
The Connell Family Fred & Jan Hoaglin

Jim & Susan Hooker
Michael & Diane Hora Foundation 

Island Funeral Home
Bob & Mim Jacob

Scott Jenkins
Jacque Johnson Broker/Realtor 

Charter one Realty

Joe & Lisa Rice
Leslie & J. R. Richardson

Scott & Margaret Richardson 
William H. Ritchie, III

RMS omega Technologies Group, Inc. 
Stu & Nina Rodman

Charlie & Debra Rountree
Thomas D. & Carol K. Jones Joel & Rhonda Rudicil

Max & Phyllann Judge David & Judy Russert
Debbie & Spain Kelley Charles A. Scarminach

Michael A. Keskin Schembra Real Estate Group, Inc.
Karen & Ward Kirby Sea Pines Real Estate at the
Phil & Pattie Knisely Beach Club

Fred Kovalik Mat & Dixie Self
Jack & Lisa Kroening Gail Selves

Chuck Laine Beverly Serral Properties
John & Carol Lang Naren Sharma

Happ & Joyce Lathrop Robert Shaw
Mike & Jeannie Lawrence The Shoppes at Sea Pines Center

Lowcountry Presbyterian Church Stan & Margie Smith
Steve & Debbie Luther Alison & Doug Smith

Jim & Liz MacLeod Southern Way Catering
Maginnis orthodontics William & Elaine Stephens
Doris & Bob Malesardi W. P. Stevens, III

Pete Markarian Martha W. Stichweh
John J. & Valerie L. McCann Sunray operating Company LLC
Mr. & Mrs. F. James McCarl Sunrise oil & Chemical, Inc.

McNair Law Firm The Sea Pines Resort
Bill & Debbie Miles The Self Family Foundation
Rick & Ellen Miller The Strauss Law Firm

Ellen M. Miller Bill Thomas
Freddy & Betsy Mitchell Rick Thompson

Jim Montag Judy and William P. Thorpe, M.D.
George & Michele Nolen Rick & Joni Vanderslice

Hugh & Gail o'Kane John Vann
on-Site Concrete Joe Vercellotti

Bob & Debra Parlanti Rick & Gail Vieth
Peter & Lynn Parrott Gerrold M. Walker
Bob & Helen Payne Robert & Judene Walker

Mary Ann and Tom Peeples Jessica & Michael Weaver
John & Linda Peters Joan & Wade Webster

Coleman & Shirley Peterson Lew & Karen Wessel
Jeep Place David & Patty Wetmore

Premiere Coastal Insurance Group John & Beth Weymouth
Frank & Stefanie Raiti Steve & Dene Wilmot

Dave & Trish Rapp John Wilson
Bill & Connie Rathman Harold & Nancy Winch
Rick and Gay Reichel Year Round Pool Company
Tom & Diane Reilley Sue A. Yearwood
John & Karla Remegi

accurate as of 3/13/2013
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The South Carolina Golf Association, South Carolina
Junior Golf Association, South Carolina Junior Golf
Foundation, along with our friends of the game, proudly 
support the RBC Heritage Presented by Boeing and the 
Heritage Classic Foundation.

WINNERS —
ON th E  GREENS aNd 
IN th E  claSSROOm

Celebrating our
proud partnership

Clemson excels in golf.
All four Clemson women golf signees for 
the fall of 2013 are ranked in the final top 
50 of the Golfweek Junior Rankings for
the class of 2013.

that promotes the game and 
the people who play it.

South Carolina's Cradle of Golf
has Produced:
•  21 PGA Tour Championships
•  U.S. Open Champion
•  FedEx Cup Champion
•  Ryder Cup Team Member
•  Three President's Cup Team 

Members
•  Solheim Cup Team Member
•  Six Walker Cup Members
•  Curtis Cup Team Member
•  USGA Amateur Champion
•  Two USGA Public Links Champions
•  NCAA Men's, Women's and Men's 

Team Championships

SCI G A

RBC
H e rin y p

-I Heritage

The Tiger men have won a National
Championship, and the program has
had eight top-five national finishes,
nine ACC Championships and seven
NCAA Regional titles.

Clemson's turfgrass program is top in
the nation providing cutting-edge turfgrass 
research and producing future turfgrass 
industry leaders and golf course
superintendents.

Walker Golf Course has been rated as the 
ninth-best university course in the nation 
by PGA.com.

Photo: Sea Pines Resort

clemson.edu

PGA.com
clemson.edu


PATRON
Partners

The RBC Heritage and the 
Heritage Classic Foundation 

thank our PATRON Partners 
for their support:

The Greenery, Inc.

Lowcountry Spine &  Sport -  John P. Batson, MD 
H ank Haney International Jr. Golf Academy 

Destination vacation H H I 
Georgia Southern edu/Business Graduate 

w aste Management 
Hilton Head Island MLS 

Tanger Outlet
Resort Quest By wyndham vacation Rentals

Andy Twisdale -  Realtor, Charter One Real estate

Please support our PATRO N Partners. Patron Partner advertising 
can be found on pages 83 through 90 and their listing and links can be 
accessed through www.rbcheritage.com and the Tournament's specific

website at www.pgatour.com

The RBC Heritage and the 
Heritage Classic Foundation thanks our 

Sir William Innes Partners:
Barry Johnson, P.A.

H H  exterminators -  Bill Robertson 
Richard Foster 

Linda &  Ralph Davis, Jr.
Sarah &  Todd Brooks - Island Getaway Rentals 

Fashion Court in Harbour Town 
Charles Sampson -  C harter One Real estate 

International Riding Academy -  Lawton Stables
accurate as of 3/13/2013

Proud Sponsor of the 
2013 Heritage Golf Tournament

The Lowcountry’s 
19th Hole - Your Sport 

and Spine Physician
Fellowship Trained and Board Certified

Non-surgical management of the following:
Neck Pain, Low Back Pain,

Spinal Stenosis, Pinched Nerves,
Sciatica, Degenerative Disc,

Arthritis of the Spine and Joints,
Sports Injuries

• On Site Procedure Suite for the Spine.
• On Site Digital X-Ray.
• On Site Physical Therapy.
• Sports Medicine Urgent Care.
• Ultrasound Guided Injections
• Orthobiologic Center- Prolotherapy and PRP

Officeloca tionsin Hardeeville 
at Sun City and on 
Hilton Hea d Island

Lowcountry Spine & Sport, LLC 
300 New River Parkway, Suite 37 
Hardeeville, SC 29927 
www.SpineandSportMD.com 

843.208.2420

8 2

http://www.rbcheritage.com
http://www.pgatour.com
http://www.SpineandSportMD.com


evolve
A  New Generation of Global Leaders

■
Quality time spent together can be one of life's most 
rejuvenating gifts. Discover a new way to stay, relax 
and play with Wyndham Vacation Rentals, offering 
diverse vacation experiences in destinations like 
Colorado, Utah, Delaware, Florida, Tennessee, and 
right here in South Carolina.

MBA | MS Applied Economics | MAcc

Statesboro Savannah Online
Your unique vacation experience awaits at 
www.wyndhamvacationrentals.com.

It's never too early to jumpstart your vacation 
planning and adventures. Homes along Harbour 
Town Golf Links in Hilton Head Island are available 
at fantastic rates. Book your vacation stay by calling

GEORGIA 
L V  SOUTHERN

•* < .’. UN IVERSITY
1-888-546-8050.

Rental offer and rental inventory is made available by Resort Rental, LLC (operating as Holiday Rentals, LLC in MD 
and TX), an Indiana-licensed limited liability company, whose principal broker is Donald J. Killingback.
CST: 2081369-50. Registration as a seller of travel does not constitute approval by the State of California. Fla. Seller 
of Travel Reg. No. ST-36515. Nevada Seller of Travel Registration No. 2006-0006. Washington Seller 
of Travel Reg. No. 602560941.

©2013 Wyndham Vacation Rentals North America, LLC.. All rights reserved. Printed in the U.S.A. WYNDHAM GeorgiaSontlierii.ednZBnsiiiessGradnate
V A C A T IO N  RENTALS®

http://www.wyndhamvacationrentals.com


The Perfect 
Destination.
The Perfect Vacation.
E very  D estination  Vacation ren tal hom e is 
unique. E ach  property  has been  selected 
because it offers Island  guests som ething special. 
Beautifully decorated  an d  filled w ith  the  h ighest 
quality  am enities, o u r hom es an d  villas com bine 
luxury  and  convenience w ith  the  sim ple com forts 
of hom e.
•  Personal Service 
•  Local K now ledge
•  Exceptional C aretak ing  an d  P roperty  

M anagem ent

View properties online a t D V H H I.co m .

d e s tin a tio n  V a c a tio n
HILTON HEAD ISLAND

843.785.7774 | DVHHI.com | 877.874.7244

er for a home preview or to view more photos, visit
ww.31blueheronpointHiltonHead.com

' * ‘  ANDY TWISDALE

p SharterO ne NORTH
>  1 1 * 1 1  J

cell.- 8 4 3 . 3 8 4 . 7 7 7 1  office: 8 4 3 . 6 8 9 . 7 7 1  6  
to lljfe e : 8 0 0 . 2 6 7 . 3 2 8 5  

email a n d y @Se l l H il t o n h e a d .c o m  
w w w .S e l l H il t o n H e a d .c o m  

w w w .C h a r t e r O n e R e a l E s t a t e .c o m^

Located on the Intracoastal Waterway, the original English 
cottage assumed the ambiance and scope o f  a grand estate.

5 bedrooms, 5.5 baths, media room plus office o f f  master suite. 
2-story ceiling in the foyer w ith  waterfront views. Completely 
remodeled/rebuilt by Cambridge Builders. Complete outdoor 

kitchen-gatheringroom located under the lanai w ith  fireplace and  
saltwater heatedpool and spa w ith  two-story screening. Flooring 

thoughout is tumbled Turksih limestone. Mahogany doors. 
Courtyard surrounds tropical gardens view ed from  the home 

and garage. 7,120 heatedsq.fi. L ist price: $2,900,000

Home Previews
y, Saturday and Sunday of the tournament 
j n  am. Must register on website to attend.

DVHHI.com
DVHHI.com
ww.31blueheronpointHiltonHead.com
mailto:andy@SellHiltonhead.com
http://www.SellHiltonHead.com
heatedsq.fi


Landscaping
Sea Pines

T H IN K  OUTLETS. T H IN K  TA N G E R .

SINCE 1973

Proud Supporter of the RBC Heritage

*?

L it. -■ I

Experience head-turning style and
incredible savings at over 8 5  brands 
like b ro o k S  broTHErS, mIcHAEL k o rS , 

TommY bAHAmA, SAkS fIfTH AVEnuE

o f f  5TH, THEorY, j.c rE w  l crEwcuTS

fAcTorY, coLumbIA SporTSwEAr

compAnY, p ro  g o L f and more.

20%OFF
S a v in g S  c O u p O n S

•  HARDSCAPES •  MAINTENANCE
•  IRRIGATION •  PLANTINGS

.facebook.com/thegreeneryinc

■ ■* ~ ___l.'

1973

YEARS

thegreeneryinc.com | HILTON HEAD'1960 William Hilton Pkwy 1843-785-3848 

B L U F F T O N  | B E A U F O R T  | S A V A N N A H  | C H A R L E S T O N

Bring this ad to Shopper Services in Hilton 
Head, SC for a  sheet of 20%  Off Savings
Coupons. Limit one sheet per household. 

Expires 4 /3 0 /1 3 .  Code 2465413

a , l 1

TangerOutlets
Hilton Head, SC Hwy 278, 1  & 2  Miles West of Hilton Head Island 

(843) 837-5410 tangeroutlet.com

facebook.com/thegreeneryinc
thegreeneryinc.com
tangeroutlet.com


integrity

innovation

commitment

Hamplon: 

Hilton Heart:

w  WAr.pa I m c l  t o ,(  n o p

J

accountability

to community
Search for Properties

Homespotter

U>AI.MI:TTCJT Cl c/*'Tnii* /̂'.f>ncrla t h / c iitr/*’Search for Agent/Office
ELECTRIC COOPERATIVE IN

Your Touchsto iie  EneifiY* Parmer i ^ T >

Member Login

Hilton Head Island MLS Home Search

Free - No Registration Required.

MLS of Hilton Head Island, Inc. www.HiltonHeadMLS.com

R id g e la n d : B 4 3 -726-5551

1- BO 0-9 2 2 5  551

D o w n lo a d  th e  H H IM L S  A p p  T o d a y !  S e a r c h  fo r  
H o m e s  a t  Y o u r  L o c a t io n  o r  in  H i l t o n  H e a d , 

B lu f f t o n ,  B e a u fo r t ,  a n d  8  C o u n t ie s !

http://www.HiltonHeadMLS.com


__

A Salute to 
Unwavering

Dedication
Ti m &  Ca th  y W i eb e a r e  p ro u d  t o  s p o n s o r  t h e
P a t r io t s ' O u tp o s t  fo r  t h e  b r a v e  m e n  a n d  w o m e n  w h o  a r e  
h o n o r a b ly  s e rv in g  o u r  c o u n tr y .

A c t iv e  m ili ta ry , t h e i r  d e p e n d e n t s  a n d  W o u n d e d  W a r r io r s  
a r e  i n v i t e d  t o  a t t e n d  t h e  R B C  H e r i t a g e  P r e s e n t e d  b y  
B o e in g  f r e e  o f  c h a r g e .  (M i l i ta r y  I .D .  m u s t  b e  p r e s e n te d . )

T h e  P a t r io t s ' O u tp o s t  is  a n  O p e n  a i r  s k y b o x  o n  t h e  1 6 th  
g r e e n  fo r  a c t i v e  m i l i ta r y  a n d  t h e i r  d e p e n d e n t s ,  t o  r e la x  
a n d  e n jo y  c o m p l im e n ta r y  fo o d  a n d  b e v e ra g e s  -  a l l  d o n a te d  
b y  lo c a l  b u s in e s se s  i n  a p p r e c i a t i o n  o f  t h e i r  s e rv ic e .

The Patriots' Outpost is open April 15-21 from 
11 am until the end of play.

Presenting Sponsor
C o a s ta lS ta te s  B a n k

Beverage Donation Sponsor
C o c a - C o la

Hospitality Donation Sponsor
U n iv e r s i ty  o f  S o u th  C a r o l in a  -  B e a u fo r t 

H o s p i t a l i ty  M a n a g e m e n t  P ro g ra m

Paper Goods Donation Sponsor
W a lm a r t

Catering Sponsor
S k u llc r e e k  B o a th o u s e

Proud Presenting
Sponsor o f the

Patriots’ Outpost |
Defining Local Service

Jimmie Hilton, a vice president at CoastalSlaEes 
Bank, also serves as a US Army (Reserves) 
Lieutenant Colonel, Ranger Qualified.
He recently returned from Afghanistan 
following Pis fourth deployment.

We salute Jimmie and all tiie citizen 
soldiers here and abroad, who give so 
unselfishly that we may thrive safe and free.

Visit us soon. Like you we Ye local. At your 
service. And proud of it.

k L
Berkeley Capital M anagem ent LLC



n
Friends of
the Heritage 
Partners

Allen, Kopet & Associates 
First Federal 

Gloria Ferrer Vineyards
Hilton Head Island-Bluffton-Beaufort 

Leadership Alumni 
New South Construction Supply 

First Citizens Bank 
Palmetto Electric Cooperative 

MasterCard 
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Hilton Head BMW a
Welcomes You 

to the RBC Heritage

You May Never Putt 
Like a Tour Pro.

But Now You Can 
Drive Like One.

accurate as of 3/13/2013

BMW. Proud to Sponsor the RBC Heritage.

Hilton Head
B M W

Phone (843) 815-1501
w w w . H i l t o n H e a d B M W . c o m

Just West of Tanger Outlet Center I. Highway 278 in Bluffton
9 4

http://www.HiltonHeadBMW.com


Caring for Patients, Caring for die 
Community, Caring for the Heritage
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M E M O R Y  L A N E  P O R T R A I T S

T h e  O F F I C I A L  P H O T O G R A P H E R  O F  T H E

RULES O F  r e t ir ^

You should have access to daily enrichment. 
Or as you probably call it, “golf.”

RBC
Heritage

W W W .  M  E M O R Y L A N E P O R T R A r  , -  
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The Official Volunteer Sponsor of
The RBC heRiTage goL f TouRnamenT

W e lco m e  to an in sp ir in g  hom e in the South 

Caro lina Low Country. A  place where you can savor 

chef-prepared meals, marvel at the scenery from  a 

m arsh-front gazebo and go lf at our on-s ite  putting 

green or the w orld -c la ss  courses nearby. For more 

than 25 years, we've been b lurring the line between 

retirem ent and resort. Join us, and start m aking 

these next years the best of your life.

TIDEPOINTE
a Community

R edefin ing

S E N I O R

L I V I N G

a h e  v o u  R e a d y  i d  M a k e  T h e  S w i t c h  r d  t h e  

O N LY  C O M P A C T  E N T R U S T E D  W ITH  P H O T O G R A P H IN G  
T H E  B IG G E S T  E V E N T  O N  H I L T O N  H E A P  I N L A N D ?

Ca ll 877.317.2074 fo r a  tour, 
o r take one online at V iLiv ing.com /TidePointe.

700 TidePointe Way, Hilton Head Island, SC 29928
Arizona •  California •  Colorado •  Florida •  Illinois •  South Carolina

RBC2013 Community Residential Care Facility # CRC 1036 • Skilled Nursing Facility
'  IKS? # NCF 0753 • Leslie D. Wilmot, Broker-in-Charge

ViLiving.com/TidePointe


“This is what you work for your whole life. I look at all 
the putts I've hit and all the shots I've hit all through 

my life, it's just unbelieveable ... I'm rarely speechless, 
but this is about as close as I get to speechless.”

-B R A N D T SNEDEKER, 2012 FedExCup Champion

PGATOUR.COM

M e e t  T e a m  R B C

GRAeM e M CDOweLL L u k e  D O nA L D  B R A nD T  S n e D e k e R

As part of our commitment to  golf, RBC has 
partnered w ith a group of elite golfers to  act as 
ambassadors and represent RBC at tournaments 
around the  world. Team RBC consists of numerous 
top ranked professional golfers including B ra n d t  
S n e d e k e r , 2012 FedEx Cup Champion and 
winner of the  2012 Tour Championship; the  2012 
Transitions champion and 2011 PG A  Tour Player 
of the Year L u k e  D o n a ld ; M a tt k u c h a r , winner 
of the 2013 W G C -A ccenture M atch Play and 
2012 The Players Championship; 2010 u .S . o p e n  
champion G ra e m e  M c D o w e ll; e r n ie  e l s , one of the 
most successful players in  history with four Majors 
including the 2012 British o p e n , two World Golf 
championships and seven World M atch Play titles; 
2012 Shell Houston o p e n  winner H u n te r  M a h a n ; 
Jim  F u r y k , winner of 16 championships including 
the 2010 Heritage Classic; Canadian Golf Hall of 
Fame inductee and 2003 Masters Champion M ik e  
w e i r ; three-time PGA Tour winner S te p h e n  A m e s ; 
G ra h a m  D e L a e t , an up-and-coming Canadian golfer 
on the PGA Tour; D a v id  H e a r n , the 2011 Canadian 
Male Pro Golfer of the Year; and one of the top 
LPGA players, M o rg a n  P r e sse l.

As the official Banking and Financial Services 
partner of our ambassadors, the RBC brand is carried 
with them  every time they compete on the world's 
stage. Playing on the PGA, European and LPGA 
Tours, our roster of high-profile professional golfers 
delivers exposure for the RBC brand live on the 
course and to television audiences in  Canada, the 
u .S . and around the world.
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PGATOUR.COM


The Future of G olf is
HANK i

See the 
Hank Haney IJGA 

students inside 
the  ropes!

Summer
Experience

Play our daily scavenger hunt - 
Each day is a new chance to win

FREE 2013 Hank Haney IJGA 
Summer Experience 
worth $1500!

Scan this QR or visit
UGA.com/RBCHeritage

w w w .IJ G A .c o m
jW J I JAirth IJTiA ' i jm m ^ r J  i p n i ^ n f R  i*  ph ij- ’j i f p  fm jiffutir p ri. '/p ! i  jiijfi M-F#

’Setfo em*IWe tor sumnw EriiMag wee*i <-1D on?/. more ArfornuHon. visit *ww.#^comtfMMnmi

RICOH IS PROUD TO BE A SPONSOR OF THE RBC HERITAGE

R IC O H
w w w .r ic o h -u s a .c o m

UGA.com/RBCHeritage
http://www.IJGA.com
http://www.ricoh-usa.com
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