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25 January 2015
Honorable Governor Nikki Haley of South Carolina,

As the Chairman of the Board for the Americans Helping America-Chamber of
Commerce Agency of the United States of America | hope this letter finds you well
and in good health. We have an opportunity to strengthen ties between U.S citizens,
the South Pacific communities and worldwide communities through international
trade and investment in America. As an Agency Organization, our mission is to
strengthen local communities and business by generating financially independent
civilians that in turn will foster growing local, national, international economies.

The potential of the future American economy is on the way to the top again. Now is
an opportune time to grow together with the American economy. We are currently
working on various projects that will promote these communities both economically
and culturally. Current projects include 1) a 300 acres International Multicultural
Center, 2) a Trade Center for export of US made goods and import of international
community goods, 3) an in-house independent media, marketing, and promotional
facility. The promotional facility includes television, radio, website design, social
media, printing, and booklet or manual compilation.

Our members represent a broad diversity of cultures ranging from the South Pacific
Island communities to the rest of the world. We are the only Chamber of Commerce
in the United States of America to incorporate such diversity. We work to assure
that all members are equally respected, protected, and supported while also
working to develop economic relationships of goodwill with the South Pacific
business trade. We request your consent as governor and desire to have your
government join us in a partnership on this project.



The following is what we hope will be established from our Chamber of Commerce
outreach program working with your government in a joint partnership program as
follows:

e Receiptof a letter of acknowledgement confirming your support for this
program and endorsing us as an agent to represent your country to do
business with American companies.

e Receipt of a small donation as investment and recognition of our partnership
and commitment of your government to this program. Said donation will
convert into stock ownership for your government.

e The reasonable donation / investment desired to strengthen ties between
the US minorities, the South Pacific region and worldwide between $100,000
and $1,000,000. In return, we agree to double your stock ownership share
on top of your stock share certificate that will send to your government.

e Recognition of this partnership commitment will be televised on our TV
programs and our associated TV media nationwide, YouTube, websites,
global radio, news bulletin and other business conferences, recognizing the
partnership program of your government and the United States American
businesses nationwide.

e Designation of a member or a representative from your government to
receive this acknowledgement on behalf of the AHA-Chamber of Commerce
Agency.

We are looking forward to your response regarding this important and exiting
project and to meet with your government if need further assurance. This project
will not only stimulate the US economy, it will also support the South Pacific and the
minorities globally through the import of its products to the United States. The
Americans Helping America Chamber of Commerce Agency will be the hub for all
businesses.

Sincerely Yours, http://ahaevents.us/

Dr Helaman Hansen/Chairman of the Board.

Email: drhansen@ahausa.us

Phone: 916-382-4839,

Direct: 916-668-6182

*  http://americanshelpingamerica.us/ * http://ciboglobal.us/ * http://nhpi.us/ *
*  http://connect.ahaus.us/?page id=218 * http://ahaevents.us/ *
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The five important benefits for the minority communities to do
business in the United States of America.

1. The International cultural center in California the most populated State in
America and surrounded by 11 other States with a total population of over 100
million people, is going to be one and only international Cultural Center in the
United States of America.

2. The opportunity to open international cultural and business trades with the
minority countries worldwide and to open more tourism opportunities to
small countries worldwide, to encourage export and import for small
businesses and the immigration opportunities to the United State.

3. The opportunity for American small businesses to invest in the minority
countries and the opportunity for minority communities to invest into
American economy. This is a great time for investment to the South Pacific and
worldwide because of the US currency is very helpful for the US export
products.

4. The marketing and promotions for the South Pacific region and worldwide is an
important part of driving the American businesses to the South Pacific, which
we believe, that is the only direction for the US made products to have an
opportunity to be exported out from America.

5. If the whole world is driving their businesses to the United States of America,
then the rest of the minority countries worldwide should have the same
opportunity to do business in the United States.




California International Cultural Center
Spreading over 300 acres, this center will provide a cultural experience for Northern California with
over eighteen various cultures taking up residency within each village, entertainment area,
marketplace, museum and arts & crafts center.

OBJECTIVE- To introduce cultures into the larger community and give minorities and individuals an
opportunity to build business, skills and network. By doing so, we hope to stimulate local economies in
places they were lacking before and build a larger financial independence within the U.S. citizenship
and strengthen trade with foreign relationships.

What have we done so far? Currently under negotiations with acquiring the 300 acres of land,
contacting foreign governments for collaborations and sponsorships, soliciting
cultural participants.

* The number of villages is subject to change depending upon need, necessity and/or variety




Each village and/or venue will offer authentic materials and products.
Nothing will be outsourced or manufactured other than from the
villages themselves.
Tonga-
e Weaving, quilting
e Tapa Cloth
e Carvings
e Puni shelter
e Canoe building
Tahiti-
Maohi ancestry
Heiva Festival
Weaving, quilting,
Wooden sculptures,
carvings, hand-dyed pareu

Pottery
Tapa, carving
e Canoe building
New Zealand-
Puni shelter
Canoe building
Whale Phanaga
Weaving, quilting
Wooden sculptures,
Feather work
Samoa-
Tattoo
Puletasi
Wooden sculptures,
Weaving, quilting
War dance greetings
Puni shelter
Australia & New Guinea-
e Corroborees, dot painting
e Wood Carving: masks, canoes, story-boards
Indonesia-
Toraja wood carving
Stone and wood sculptures
Puni shelter
Canoe building
Woodcarving




Malaysia-
e Weaving baskets

e Silversmithing

e Carving

{ e Canoe building

e Stone and wood sculptures
e Weaving, quilting

Philippines-
e Binakol blanket weaving
e Okir metalworking
e Stone and wood sculptures
! e Weaving, quilting
e Silversmithing
e Carving
e Feather work
Hawaii-
e Wood carvings
e Feather work
e War dance greetings
e Bones and seashells arts
e Puni shelter
e Canoe building
e Kapa Cloth

|

Native American-
e Basket Weaving
o Jewelry
e Woven cloth
e Feather work
e Animal leather skins
e Tattoo
e Healing medicine
e History of America

e Embroidery

e Weaving baskets

e Clay pottery, Ceramics

e Woven cloths

e Stone and wood sculptures
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Mexico-
o Clay pottery
e Embroidery
o Baskets
e Rugs
South America-
o Jewelry
e \Woven cloths
e Baskets
Arabic-
e Riq

e Woven cloth
e Wood carving
e Pottery

Hmong-
e Embroidery

Korea-
o Earthenware
e Ceramics
e Jade

Europe-

e Sculpture

e Wood carving

¢ Musical instruments

e Woven cloth
Village Nursery-
Each village will have a designated space where they can grow their own authentic
produce. This produce can then be used as a sellable product or ingredient for
cultural dishes.
Arts & Crafts Center-
This center will be a place to buy, trade or create various arts and crafts featured
within the cultural center all handmade, the authenticity of arts and crafts.
Entertainment Stadium-
This venue will feature live evening entertainment with representation from every
village/culture. It will be an exciting display of the unique traditions of each village
all over the world.
Marketplace-
The marketplace will be the main hub for shopping food and produce as well as
sampling the many dishes featured at the cultural center. It will allow the public to
sample the authenticity of the food for each village/culture worldwide.
Museum-
A showcases of all history and education.
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AHA PRINTING SHOP

TOSHIBA E-STUDIO 456

PRINTING CENTER IS NOW OPEN l




= Easy, 2-block access to US 99 and within 5 miles 1o both Interstate 5 and Interstate 80
*  Union Pacific main rail line adjecent o properiy with spurs onto site
* Proximity to the San Frandsco Bay area and Central Valley, catering to both technology, manufaciuring and distribution industries
*  Multiple logistics poris within close proximity;
o Port of Sacromento; 8 miles, commaodities port, direct access to Pacific Ocean
o  Port of Oakland; 87 miles, 3rd largest US sea port
o BNSF Intermodal; 47 miles
o UP Intermeodal; 52 miles
*  Located within a State of California Enterprise Zone
=  Fublic transportation provided via Regional Transi# bus line and adjacent light rail station
* Located within 15 miles of Sacromento International Airport
=  Caopital diy of the 8th largest economy in the world
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INDUSTRIAL BUILDING

4522-4893 PARKER AVE.
MCCLELLAN, CA 95652

BUILDING FEATURES:

| TOTAL BUILDING: 1,223,735 SF

TOTAL PER BAY: VARIOUS (SEE REVERSE)

TOTAL AVAILABLE: 833,735 SF

APPROXIMATE DIMENSIONS:

BAYS A-], R-T: 398 X 198’ BAY K: 329'7" X 249'¢"
BAY L1: 329'7" X 343'6" BAY L2-P: VARIOUS

* OFFICE SPACE: 500 SF - 1,500 SF

* COLUMN SPACING: 49-38 TO 64'X31'

* CLEAR HEIGHT:22-25

* DOORS: DOCK AND GRADE LEVEL AVAILABLE
° RAIL ACCESS: YES

* FIBER READY

* BUILDING SIGNAGE OPPORTUNITY

* AMPLE PARKING: 1:1,000

* ON-SITE SECURITY

* CLOSE PROXIMITY TO WATT & 1-80 FREEWAYS
* FULL BROKER COOPERATION
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LOCAL AMENITIES:

® FULL SERVICE HOTEL & CONFERENCE CENTER
* FULL SERVICE AIRPORT AND FBO

* MCCLELLAN FACILITY SERVICES wwaiiaste for conTracT
° ONSITE RESTAURANTS

e * REGIONAL TRANSIT SHUTTLE TO LIGHTRAIL
=
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G McClellan Park




AHA, NHPI & CIBO GRANT PROGRAM FOR 2015

GRANT ACTIVITIES /HALL & PER SPONSORED ANNUALLY
MEDIA ACTIVITY
AHA HALL FOR MEETINGS (4 PER WK) 100.00 AHA/NHPI/CIBO | 100,800
AHA HALL FOR MEDIA RECORDINGS (4 PER | 250.00 AHATV/PNTV 216,000
WK)
AHA HALL FOR WEDDINGS (1PER WK) 1250.00 AHA/NHPI/CIBO | 120,000
AHA HALL FOR CHURCH SERVICES (2 PER 100.00 AHA/NHPI/CIBO | 100,800
WK)
AHA HALL FOR BIRTHDAYS (1 PER WK) 1250.00 AHA/NHPI/CIBO | 120,000
AHA HALL FOR FAMILY REUNION (4 PER 100.00 AHA/NHPI/CIBO 100,800
WK)
AHA HALL FOR FUNDRAISING (4 PER WK) 100.00 AHA/NHPI/CIBO | 100,800
AHA HALL FOR GRADUATIONS (1 PER WK) 1250.00 AHA/NHPI/CIBO | 120,000
DISADVANTAGE MINORITY /BUSINESS TOTAL 878,400
INDIVIDUAL MEMBERSHIPS (5000) 50.00 AHA/NHPI/CIBO | 250,000
SMALL BUSINESS MEMBERSHIP (500) 600.00 AHA/NHPI/CIBO | 300,000
SMALL ORGANIZATION (500) 50.00 AHA/NHPI/CIBO | 25,000
STOCK OWNERSHIP (1000) 25,000 AHA/NHPI/CIBO | 25,000,000
COMPANIES CONTRIBUTION S TOTAL 25,575,000
COMMUNITY ACTIVITIES (4 PER WK) 500.00 US COMPANIES | 96,000
YOUTH ACTIVITIES (4 PER WK) 500.00 US COMPANIES | 96,000
CHURCH ACTIVITIES (2 PER WK) 500.00 US COMPANIES | 48,000
TOTAL 240,000
TOTAL GRAND CONTRIBUTION FOR GRAND TOTAL | 26,693,400

2015




